
Area 1: Marketing

We have a strong 
database in place.

We have a strong 
system for developing 
and delivering the best 
message to best
            targets.

We are sending the best 
message to our best 
clients and are consistent 
in delivering that message.

      We measure ALL
   efforts and ALL results  
 and work the best lead 
directly into pre-sales.

We consider 
personalities 
when we create & 
send marketing.

We have accounting  
   systems that team 
     members use to track 
       efforts against results.

NEXT DIMENSION
 We have mastered  
     everything we know we   
           should be doing and 
                 eager to learn / 
                             do more.
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Level 2 - Develop & 
Deliver A Message

Level 3 - Group People & 
Messages

Level 4 - Measure Results

Level 5 - Personality 
Based Marketing

Level 6 - Dollar 
Results Marketing 

The NEXT Dimension
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Level 1 - Identify Targets

Step 1:
Cut the 
large 
circle.

Step 2: 
Determine 
which of 
the rings 
you 
believe 
you are up 
to.

Step 3:
Cut the ring at 
whatever level 
you believe you 
are up to.

Step 4: 
Warp the two sides 
together to form a cone 
which will represent all the 
marketing and business 
development efforts you do to 
generate leads in any way.
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Step 5:
Decide the top 
three sources for 
feeding your 
Area 1: Marketing 
funnel.  Develop a 
marketing plan 
which covers all 
those area which 
would generate 
more revenue 
than overall costs 
to develop leads.

Newsletters

Advertising

Networking Past Clients

Signs Billboards

Seminars

Promotions

Point-of-Purchase displays

Events

Yellow Pages

Bulletin boards

Door Hangers

Radio TV

PR

Magazines

Direct Mail

Community PartnershipsTradeshows

Referral Sources

Writing columns

Pay Per Click

Value Pack

SEO

Internet

Blog
Association publications

Chamber Of Commerce

Questions . . . Call the individual who provide you with this model or 888.230.2300


